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2 s6+s5 30 Prn
I ) All questions are compulsor, .

2) Assume suiiable data wherever necessary.
l) Fi to the rislht indicale tulImarks.

Q.1

d)

bl

c)

Fill in tlc blanks with b€st suitabl€ alternative lrom thc
giYen

tn 1807,...................-. usedrhepkase,Publicretations, in
the placc of'State ofthought'while wliting his sevcnth
address to the US ConSress.
i) Benjamtu Franklin
ii) Thomas Jefferson
iii) Thomas Hutchinson

.................aremostly useful in communicating laclual
infomarion, in ma&ing annonnccmenls and for insh.uctjoD of

i) InformalConve$arion
ii) tnlbnnalDiscussion
iii) Fomal Speecles
iv) Delnonstration

................ is an expensive and one ofthe most effective
ways ofgeDcraling sales ieads and building brand awareness.
i) Advertisement ttuough various media
ii) Face-lo-ilacecommunication
iii) Orgadsing Special evenrs and progIal1l for public
iv) Doing su^,ey and rcsearch

.................is the process by which a. organization deats
rvilh a major unpr€dictable evcnrs rhal threaicns ro ham rle
organization. irs stakeholders or generic public.
i) Operarionalndagemenr
ii) Crisis management
iii) Statesicmanagement
iv) Human resources managemeDl
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e)

c)

h)

0

i) Housejoumal
iii) Annual Report

.......... ...i. pan ol lobbyingorbuilding and maintaining

re ar:ots wilh lesiilalors and govenunenr otlcials ro innuence

.................. is the p.omotion ol any business or coQoratc

house usiDg onljne tesources and tools.

i) BehauouralMarLedng ii) Digjlal Varkedne

ii,r Br d Mdkelina iv) Buzl Varketing

.............. .. is a mode ofcommunication used io
manipulate or influenoe the opinion ofgoups to suppolt a
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...........-.......is the most effective extemal tool ofPR 0t
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particular catrse or beliet
i) Public rclaiion
iii) Marketing

ii) Advedising
i, Propaganda

co5

legislatio! and relations.
i) Mass ma*et strategy
iii) Public relalion

tharis -..............
i) Media reiations
iii) Media control

ii) Bulletin Board
iv) Television ard Radio

ii) PIe"'s relation
iv) Press asencies

ii) Media promotions

iv) Media management
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Wriiins press releases, sch€duling interyiews a.d Eiving press

confermces these all PR actiwities come under one concept

..........-......follows one \ray communication where the flow

of infonnation is only ftom the sender to the receiver.

i) Press Agetrtry Publicity model
ii) The public iiformarion model

iii) The trYo-way aslmmetrical model

i, Two way slmmerrical model

1.

2.

3.

5.

B)

a)

b)

c)

d)
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Mstch the followings

'A' Group

Oral Communicaiion

Modon pictules

Social media

Public relaiion managemeni

'B' Grorp
Fastest and inexpensivs
medium of cofl munication
Traditional methods of
giving information
Eff€ctive m€thod of
informmg emptoyees
Must set cthical
guidelines
Major audio-visual med-
ium of comixuicahon
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c) ArsNerthe following statements with True or Fshe and
correct the false one.
Many productio. and service provider companies use social
media cmpaisns as a fom ofnarketing, bur social media has
huge PR potcntial
As d effective new media rool for PR direcr mailing is one of

the least expensive mcdia ona exposue basis.
A personal relationship wirh local newspaper, rei€vision and
radio news editors enables a plant manager or communiry
r€lalions direcior to secure globalpublicity
A pLbl:c rcldion depdmrcnr nLs' ko L in .lo,e cooperarron
wirh all departmenb ofan enierpnsc.
The iotemal codes od ethics are mcmi for n\e extemal Dublic
dno \rdkeholdeh ro ndk( rhcm clear. "*are od corsciors
aboul their riglB. dutjes. responsibiLities, constrajnrs and

Answer the fouolving (Any three)

Describe how you pronotc )our o$n business rhrough

Explain the sb'ategic key components lbrdoins elfective PR
through digital media.

OR
Discuss thc role of Social media in the lftage managemed of

Communily Rclations is an imporrant eiement oi Corporate
Sociai Responsibility. Discuss.

Generalise the Public Relation code oferhics statedby public
Relatio.s gociety of India.
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20Q.2 Write note otr any Four

a) Historyof PR in India

b) Political campaisn

c) House Joumai is an effective tool for making PR srccessful

d) Techniques ofq,riting pr€ss release (With example)
OR

e) Security ofonljne activity and data and PRO! role
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I

Q.4 r Answer the followirg (Arr"v three)

What is'public 'inPR? Identi& the 'public 'ofSanjay
Ghodawat University. Do yotr think the rcpuled instituiions
likc Sujay Ghodawat University also r need dcliberatePR?
Discuss

As a Public Relation Officer how do you use PR techniques to
solv€ aproblem? Describe the stages for addressing the crisis-

As a PRO ofa mr tirational company, you have been asked
by thc nanageme.t to organize an exhibition. Hov will you
eiTectively use social media to execute it?

Criiicaliy conment on lhe tublic Relations Principles and
cthics wiih refereace to curent PR scene in India-

OR
'The propasanda is a mode of communicahon used !o
manipulate or influ€ncethe public opi,rjon to suppolt a
particular cause or belief. Explain wirh approprinte examples.
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