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Instructions: 1) All questions are compulsory.
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Q.1 A Fill in the blanks with best snitable alternatives from the Marks- Blooms COs
given:

i0 Level
a) In Marketing Communications, multiple messages must speak 01 L1 COl
with a
1) multiple voice ii1) alternative voice
1i) single voice iv) objective voice
b) ) is a personal presentation by the 01 L1 co2
firm’s sales force to make a sale and build customer
relationships.
i) Sales Promotion iit) Direct Marketing
i) Advertising iv) Personal Selling
c) Advertising includes activities that 01 L1 cO3
are largely non-targeted and have a wide reach.
1} On the line iii) Below the line
11) Through the line iv) Above the line
d) In ATDA model, I stand for L ) 01 L1 CO4
i) Interest i1} Involve
i) Insight iv) Integrate
e) There are basically types of advertising 01 L1 CO5
agencies.
1) four iii) five
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g)

h)

i)

ii) three iv) six

Copyright, patent and trademark are all different types of

1) physical property iii) solid property
11) tangible property iv) intellectual property
A is a product with unique character, for
instance in design or image.
1) name iii) goods
i1} brand iv) commodity

_ _is the sales promotion technique directed
towards dealers,

i} Free samples iii) Point-of-purchase
ii) Demonstration 1v) Consumer
sweepstakes

Hoardings, banners, flags, wraps are the examples of

i) indoor advertising
i1) outdoor advertising

iii) broadcast adverti sing
1v) digital advertising

The —_ appeal in advertising message offers
facts and information to help the target audience make a
purchase decision.

1) informational iil) moral

1i} emotional iv) ethical
Match the following:

‘A’ Group ‘B’ Group
SWOT analysis 1. External PR
Co-operative Advertising 2. First Advertising Agency
Customers 3. Dealers Sales Promotion
William Taylor in 1786 4. Internal & External
Trademark Analysis
5. Word, symbol, design
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Q.2

Q.3

O)

b)
¢)
d)

e)

d)

e)

a)

b)

d)

Answer the following statements with True or False and Marks-05

correct the false one:

Publicity is gaining public visibility or awareness for a 01
product, service or your company via the media.
Consumer Behaviour does not undergoes a change and is 01
static,
Internal public relations include maintaining relations with 01
employees and management.
Publicity is a paid form of communication and is directly paid 01
by producer.
Copyright is represented by symbol “©” or abbreviation 01
;I.COpr")?
Write note on: (Any Four) Marks-20
Objectives of Integrated Marketing Communication 05
Describe the benefits of Integrated Marketing Communication 03
Objectives of Sales Promotion 05
Factors that influence Consumer Behaviour for a TV Channel 05
OR
The concept of Segmentation in marketing 05
Answer the following: (Any three) Marks-24
Define Sales Promotion. Explain the sales promotion 08
techniques.
Explain the client agency relationship in advertising. 08
; OR
Discuss the role of advertising agency. Explain the types of 08
advertising agencies.
Throw light on the main aspects of socially responsible 08
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Q.4

a)

b)

d)

e)

marketing. What is social responsibility in advertising?
OR
What is ethical marketing? How can today’s firm make their
practices more ethical and responsible?
Answer the following: (Any three)

Discuss the concept of E-commerce with examples. What are
the types of ecommerce model?

Iustrate the concept of Publicity by giving its objectives.
Distinguish between PR and Publicity.

Interpret the Segmentation, Targeting and Positioning model
in marketing by giving examples.

Compare and contrast the legal provisions related to
copyright, patents and trademark.

OR
Explain the labelling and packaging in food and drug
adulteration.
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